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NYSE Euronext Hosts Mentoring Madness
All entrepreneurs dream of taking their ideas 
from their laptops to the Big Board, says 
Jonathan Ortmans, president of Global Entre-
preneurship Week (GEW), a worldwide 
initiative held Nov. 17 to Nov. 23 to inspire 
young people to turn their ideas into action. 
It was only � tting that NYSE EURONEXT (NYX) 
was a global sponsor and helped connect 
entrepreneurs with experienced leaders. 

� e Nov. 21 Mentoring Madness program 
at the NYSE linked a live audience of 200 high 
school and college students interested in 
launching enterprises with such successful 
entrepreneurs as Russell Simmons, chairman 
of Rush Communications; Linda McMahon, 
CEO of WORLD WRESTLING ENTERTAINMENT 

INC. (WWE); and Peter Thum, founder of 
Ethos Water. During conversations with Fox 
Business Network anchor Alexis Glick, each 
discussed the challenges that new ventures 

face, from � nancing to � nding mentors. � e 
event was broadcast live on www.nyse.com 
and www.unleashingideas.org.

Simmons says he pulled hip-hop from the 
musical fringes into the business mainstream 
with the founding of Def Jam Recordings in 
1984 and the launch of his Phat Farm cloth-
ing labels in 1992. McMahon says she and 
her husband turned a regional professional 
wrestling promotion into a global entertain-
ment company. And � um used bottled water 
to raise awareness of global water issues in 
an already crowded bottled-beverage mar-
ketplace. Just eight years later, the brand sells 
millions of bottles every year, he says.

In addition to events at the NYSE, GEW 
promoted new business initiatives through 
more than 15,000 activities in more than 78 
countries, according to Ortmans. Organizers 
report that in the U.S. alone, more than 800 
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organizations developed opportunities for 
people to test their business ideas through 
workshops, networking and competitions. 

NYSE Euronext CEO Duncan Niederauer 
says successful business launch stories are the 
type of encouragement young people need 
during di�  cult � nancial times. “Every eco-
nomic downturn in the U.S. and in other parts 
of the world has always recovered with the 
help of the small business engine,” he says. 
Ortmans agrees. “It’s more important than 
ever to ensure that as many people as pos-
sible who have innovative potential are able 
to take advantage of that potential,” he says.

NYSE Euronext also hosted portions of 
� e Race to BE, a competition that encour-
aged 18- to 29-year-olds to leverage their 
abilities in � lm, music and fashion. Simmons 
kicked o�  that event Oct. 2 by ringing the 
Opening Bell™. A fashion show was held at 
NYSE Euronext Nov. 21, and winners in each 
category were announced during that month. 
Vaughn Jereaux, owner of Vaughn Jereaux 
LLC, which designs and customizes special-
occasion and cocktail dresses, won the 
fashion portion. “It’s an honor for young 
entre preneurs to be recognized and have our 
emerging businesses given exposure,” he 
says. “Young entrepreneurs must be supported 
and encouraged because we are the business 
leaders of the next generation.” — RM

FOX’S ALEXIS GLICK 
(AT LEFT) LEADS A 
DISCUSSION WITH WWE 
CEO LINDA MCMAHON.
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