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North America $685,827
$810,939 18%

Latin America $668,977
$933,672 40%

Europe $2,007,134
$2,410,369 20%

Asia and Oceania $2,385,085
$3,228,574 35%

Africa and Middle East $504,708
$721,560 43%

World $6,251,731

2009
2013
Percent increase

$8,105,114 30%

source:  pl anet retail
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Projected Grocery sales by region net (Mil. $)

Sales of Store Brands in U.S. 
Supermarkets, $ billion

2003

2004

2005

2006

2007

43.2

44.1

44.9

45.5

49

Bil. $

source:  PLMA / The Nielsen Company

Company	   market cap  (bil. $)†	 Headquarters	 Quick Facts
Blue Square-Israel Ltd. (BSI)	 0.31	 Rosh Ha’Ayin, Israel	 Owns and operates supermarkets and non-food stores in Israel, including Mega, MegaBool and Shefa Shuk.
Carrefour SA (Euronext: CA)	 26.56	 Levallois-Perret, France	 Multiformat retailer with 15,000+ stores in 30 countries, including Carrefour Express and Atacadão.
Casino, guichard-Perrachon SA (Euronext: CO) 	 5.53	 Saint-Étienne, France	 Owns and operates more than 10,000 food retail outlets worldwide, including Géant Casino and Franprix. 
Colruyt Group (Euronext: COLR)	 6.39	 Halle, Belgium	 Operates 346 food and retail stores in Belgium, France and Luxembourg, including Colruyt and OKay. 
Companhia Brasileira de Distribuição (CBD)	 3.74	 São Paulo, Brazil	 Runs a chain of 581 food, specialized and hypermarket stores in Brazil, including Pão de Açúcar and Extra.
Delhaize Group (NYSE: DEG; Euronext: DELB) 	 6.20	 Brussels, Belgium	 Food retailer with more than 2,500 outlets in seven countries, including Food Lion and Hannaford.
Distriborg Groupe sa (Euronext: BORG)	 0.20	 Saint-Genis-Laval, France	 Makes and distributes health and nutritional products, including Bonneterre and Tartex brands.
Distribución y Servicio D&S SA (DYS)	 1.73	 Santiago, Chile	 Operates 173 hypermarkets, supermarkets and discount supermarkets in Chile, including Lider and Ekono.
Finatis SA (Euronext: FNTS)	 0.57	 Paris, France	 Holding company with interests in supermarkets, sportswear outlets and real estate in France and abroad.
The Great Atlantic & Pacific Tea Co. Inc. (GAP)	 0.25	 Montvale, N.J.	 Food retailer operating 445 supermarkets in the U.S., including A&P and Pathmark.
Guyenne et Gascogne SA (Euronext: GG)	 0.45	 Bayonne, France	 Carrefour franchisee that operates supermarkets and hypermarkets in southwest France and Spain.
Hyparlo SA (Euronext: HYP) 	 1.46	 Lyon, France	 Carrefour operator whose 17 hypermarkets make it France’s largest Carrefour franchisee.
Jerónimo Martins SGPS SA (Euronext: JMT) 	 3.08	 Lisbon, Portugal	 Food retailer with more than 1,500 outlets in Portugal (including Pingo Doce) and Poland (Biedronka).
the Kroger Co. (KR)	 17.88	 Cincinnati, Ohio	 Owns and operates more than 2,400 grocery stores, including Kroger and Ralphs, in 31 states. 
ROYAL Ahold (Euronext: AH)	 13.64 	 Amsterdam, Netherlands	 Operates 3,000+ stores, including Stop & Shop in the U.S. and Albert Heijn in Europe.  
Ruddick Corp. (RDK) 	 1.29	 Charlotte, N.C.	 Owns Harris Teeter, a regional chain of supermarkets in the Southeast and Mid-Atlantic U.S.
Safeway Inc. (SWY)	 9.35	 Pleasanton, Calif.	 Food and drug retailer with 1,738 outlets in North America, including Safeway and Dominick’s. 
Schuitema NV (Euronext: SCHUI) 	 1.07	 Amersfoort, Netherlands	 Food retailer with a chain of 450 supermarkets in Holland, including C1000. 
Sligro Food Group NV (Euronext: SLIGR) 	 0.78	 Veghel, Netherlands	 Food retail and food service company with 150 supermarkets in the Netherlands, including EM-TÉ and Golff.
Sonae SGPS SA (Euronext: SON) 	 1.05	 Maia, Portugal	 Holding company engaged in food and nonfood retail, under such names as Continente and Modelo. 
Super de Boer NV (Euronext: SDB) 	 0.39	 Amersfoort, Netherlands	 Dutch supermarket chain with more than 300 Super de Boer outlets.
Supervalu Inc. (SVU)	 2.36	 Eden Prairie, Minn.	 Operates more than 2,400 food stores in the U.S. under such names as Albertsons and Jewel-Osco. 
SYSCO Corp. (SYY) 	 13.16	 Houston, Texas	 Supplies food and related products to the food service industry primarily in North America.
Toupargel Groupe sa (Euronext: TOU) 	 0.16	 Civrieux d’Azergues, France	 Specializes in home delivery of frozen and fresh food products in France. 
Weis Markets Inc. (WMK)  	 0.82	 Sunbury, Pa.	 Owns 155 food stores and 28 pet supply stores in 13 states, including Weis Markets and SuperPetz.

“The industry needs 
to address changing 
consumer patterns: 
an aging population, 
health and wellness 
trends, growing ethnic 
diversity and changing 
family structures.”

— Pierre-Olivier Beckers,  
cEO, Delhaize Group (NYSE: DEG, Euronext: DELB)

c e o  v i e w s

“although the financial 
crisis will not leave 
the food market  
untouched, people still 
have to eat and drink. 
our market will be 
less affected than 
many others.”

— K.M. Slippens, Chairman and CEO,  
Sligro Food Group NV (Euronext: SLIGR)

“Private label is an 
important part of our 
future. In the near 
term, you’ll see much 
more promotional
energy and better 
shelf space going to 
private label.”

— Eric Claus, president and CEO,  
The Great Atlantic & Pacific Tea Co. Inc. (GAP)

rivate-label products seem 
poised for growth in the U.S. 
While store brands represent 
more than 25 percent of grocery 

sales by value in some Western Euro-
pean countries, they account for just 
17 percent of sales in the U.S., accord-
ing to The Nielsen Co. The firm notes 
that although national brands recorded 
a 2.6 percent increase in sales in the 
U.S. between 2006 and 2007, store 
brands jumped 7.6 percent. Eric Claus 
of The Great Atlantic & Pacific Tea Co. 
expects store-brand products to account 
for more than 25 percent of sales at the 
company’s 139 Pathmark locations by 
2010, up from 16 percent today.

P
On a scale of 1 (low) to 5 (high), how important are  
the following factors when you are deciding where to  
grocery shop? Global average (point score)

ood value is the top concern of the world’s grocery shoppers, The 
Nielsen Co. reports. Alfa-Beta Vassilopoulos SA, Delhaize Group’s Greek 
subsidiary, says its new discount store format will address that need with 
3,000 items at very low prices. Shoppers, particularly those in Russia and 

India, also consider a store’s selection of high-quality brands, reports Nielsen. 
Carrefour announced it will spend up to $100 million over the next five years to 
open hypermarkets and other stores in Russia, where grocery sales are expected 
to climb 42 percent to $296 billion by 2013, according to Planet Retail.

G
What Shoppers WantThe Growth of 

Store Brands

Sales of Store Brands 
in U.S. Supermarkets

lanet Retail projects a 43 per-
cent rise in grocery sales for Africa 
and the Middle East between 2009 
and 2013, more than double its 

North American and European estimates. 
The research group notes that Carrefour and 
Casino each have opened hypermarkets as 
joint ventures with local North African and 
Middle Eastern companies. South Africa, 
with its large population and compara-

tively high incomes, is Africa’s most promis-
ing market. Citing aggressive new store open-
ings, Carrefour says Latin American sales 
grew 20 percent in the third-quarter of 2008 
from the previous year. Casino says it is tar-
geting Asia, with its growing affluent popula-
tion. The company opened 13 stores in Thai-
land during the first nine months of 2008, 
bringing its total there to 71 stores. It also 
opened its eighth hypermarket in Vietnam.

P
Where Shoppers Are Buying
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Better 
selection of 
high-quality 
brands and 
products

The one 
closest

The most 
convenient/
easy parking

Uses 
recyclable 
bags and 
packaging

Good  
value
for  

money

4.3
3.8 3.5

3.2
2.7
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